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EDITORIAL

The Faculty of Tourism and Hospitality Management organized the International
scientific conference titled Tourism in Southern and Eastern Europe (ToSEE) for the
sixth time in June and July 2021. Following the first call, 116 extended abstracts were
submitted, out of which 96 were accepted by the editorial board. Upon receiving 77 full
papers, the peer-review process yielded 69 papers accepted for the conference
presentation. The conference was attended by 190 participants from Croatia, Belgium,
Bosnia and Herzegovina, Czech Republic, Estonia, Hungary, Italia, Netherlands, North
Macedonia, Poland, Portugal, Romania, Serbia, Slovenia, Spain, Turkey and the United
Kingdom.

The conference took place from 30 June — 02 July 2021 in Opatija with the aim of
bringing together academics, researchers, policy makers, students and professionals to
exchange, discuss and share their scientific results and ideas related to the theme of the
conference which was ToSEE — Smart, Experience, Excellence & ToFEEL — Feelings,
Excitement, Education, Leisure.

In an environment of business globalisation and increasing international
competitiveness, most tourism destinations try to develop and implement strategies that
shall ensure a clear orientation towards the satisfaction of the tourist needs and
expectations at the same time providing a balanced management of the resources.

It is Emotional experiences that will mark the tourism of the future. For a modern tourist
it is no longer enough just to see, but he/she also expects “Experience ”, “Excitement”
and “Feelings”.

Today tourists want to be part of an experience that creates emotions, involves different
senses and awakens feelings. They want authentic experiences related to the destination,
the destination that is smart, and eager to learn, whose tourism product strives for
tourism excellence. Such a destination requires an "in-depth" approach where the
demand is based on multidimensional benefits: economic, socio-cultural, environmental,
nurturing a healthy ecosystem - quality of life and community well-being, lifelong
education and learning, and creating experiences and emotions.

Tourism is in the end the creation, provision and consumption of experiences. It is
necessary to understand the very nature of the tourist experience, its close relationship to
the motivation to travel and the ways how destinations can create unforgettable
experiences that satisfy the complex desires of tourists.

During the conference, the scientists discussed how to create such a tourist destination
that will provide tourists with an unforgettable emotional experience.
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We are proud to present you the proceedings of the fourth ToSEE conference including
54 papers that had been prepared and modified in accordance with the reviewers'
comments and then accepted for publishing. The published papers promote an
interdisciplinary debate about strategies, methods, tools and good practices that can be
implemented in the tourism industry of Southern and Eastern Europe.

Last but not least, we would like to take the opportunity to express our sincere gratitude
to the authors and reviewers for their contribution to the proceedings.

The Editors
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